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VORSTELLEN LA PRAIRIE

TEAM UND SYSTEMLANDSCHAFT
AUSGANGSLAGE

ZIELE

SAP UND QLIK @ LA PRAIRIE



FIRMENGESCHICHTE a preire

Beiersdorf

la prairie

1991

la prairie group

2011

« 1954 Firmengrindung Juvena (International) AG

« 1990 Ubernahme durch Beiersdorf AG

« 1991 Akquisition von Laboratoires La Prairie SA

« 2011 Namensénderung von Juvena (International) AG zu La Prairie Group AG



la prairie
VOM SCHWEIZER URSPRUNG ZUR GLOBALEN MARKE

15 Tochtergesellschaften und eine selektive Verteilung in Gber 90 Landern
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Schweiz, Osterreich, Deutschland, Frankreich, Spanien, Italien, UK,
Russland, USA, Australien, Japan, Korea, China, Hong Kong, Taiwan
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A PRAIRIE ZELEBRIERT SEINE VIER

-LTENEN INHALTSSTOFFE — PLATIN,
GOLD, WEISSER KAVIAR, KAVIAR -
UND WURDIGT SO DIE

ZEITLOSE SCHONHEIT.
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Glaciers in a changing climate

Why should we care?




Sales and Finance Systems




SAP bel La Prairie
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Reporting / Dashboarding vor Qlik
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Business Analyst Data warehouse Data warehouse
Business Analyst interviews Knowledge decides how to architect decides modeler analyzes
Worker to gather analytics requirements interpret requirements upon best fit OLAP existing warehouse to
and delivers architecture — defining decide how new
requirements to data cubes, facts, and dimensions and facts
warehouse architect dimensions should be integrated
into Enterprise Data
Warehouse
Data modeler ETL developer
develops data models reviews OLAP Bl developer develops Data analyst QAs
for staging database, architecture and data Bl developer develops gashboards based on dashboards
warehouse database, models and locates cubes user requirements
and cubes required data sources. using cubes
Develops ETL code to
E load data

Knowledge warker
begins using
dashboards

Bl operations
publishes dashboards
to server
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Globales Single Point of Truth (SPOT)
Globale Akzeptanz

Globales Reporting und Data Analytics System flr alle
Mitarbeiter

Kontrolle Uber Plattform und inhouse Know How

Schnelle Anforderungsumsetzung und Flexibilitat



Reports / Dashboards mit Qlik

(d ~ 0 (J
| G | ;
Jj ' & | N Sl
Bl Analyst Data{rchitect Data modele Bl developer Data Quality Anakyst Bl operations

ETL Developer

Customer QlikView consultant



SAP Connector fur Qlik

« SAP Reports « OLAP SAP'E Certlfled

* SAP Querles * Multi-providers Powered by SAP NetWeaver®
« SAP Extractors « Infocubes

« BEx Queries + Relational tables

» DSO/ODS Objects * HANA views SA P® Ce rt |f | ed
+ BAPI * CDS views Integration with SAP HANA*®

« SQL



SAP & OLIK LANDSCAPE la prairie
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LOYEE STRUCTURE

AUSBLICK a prairie
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